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• Reserving funds for hospital reprints, any final statewide  
mParks/MDNR efforts (ie. Family Meals Day), collateral 
materials, digital ad campaign with mLive.com, and 2021-2022 
planning

2020-2021 Budget
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a. Continue nurturing and developing current collaborations (hospital/healthcare, MDNR/mParks & Priority Health)
b. Revisit possible Wesco collaboration
c. Continued school outreach
d. West Michigan HR/Business “tool kits” for employees/employee benefit
e. Website content, visual enhancements, refresh – photos, add of videos, etc., showcase collaborations
f. Strategic social media campaign; content development, planning, Facebook lives/Q&A with community 

ambassadors/physicians
g. Host possible virtual town hall with Daniel Ament; teen led/Allegan CMH 

example, broaden for teen’s two year anniversary of transplant

2021-2022 Ideation

i. Parent to parent pre- or post virtual discussion
ii. Media or hospital partner(s) sponsored
iii. Tie to marijuana vaping trend



Thank you!
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